\[aoqui

1 aylor

- 4 N L

- ,;'“Jacqm Naylor has brought new twists to the
i notion of melding jazz and pop tunes.”
— National Public R ad:o
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YLOR can only be described as supremely versatile.

ffancisco-based vocalist and songwriter first became
music through her parents’ collection of antique
adlinstruments and vintage jazz recordings. While
1S0NGs from mechanical drums, music boxes, and player
t'the 1930s, she did not realize her tastes were not
itemporary. “/ didn't think this was old music, “
aequi, “just what | liked and listened to.”

after being inspired by a recording of Sarah Vaughan
§hiwin, she began four years of study with renowned
faith Winthrop and devoted herself to a singing
enjoy the opportunity to perform live, * says
'Simore like a conversation, and the energy of the ' -
genspires the way we as a band make music.” '

st known for acoustic smashing, a technique she:
j@recterized by the singing of a rock tune over a jazz
fWice versa. On her recent album The Color
ble, she sings the American Songbook classic

8" over the music from “Whipping Post,” an -
¥ southern rock classic. “There is true genius
“Proclaims legendary New York DJ Ken Dashow.

gt did not take long for the jazz community to
Ul Naylor. Her distinct sound reminisces the
8zz greats, but Jacqui's gospel influence is
gable, especially in jazz interpretations of her
dwn generation's music. [t's this combination
band future that explains her ability to attract
jados, new jazz enthusiasts, and fans of modern

www.jacquinaylor.com
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